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Simple 3 Day Action Plan 

Day 1:  

Step 1: You bought the book, now go here and download it.  

a. Many times good things are purchased but never opened!  I want 

you to have the benefit of this report for your business.  

b. You have it downloaded?  Great...now “save as” so that you can find 

it again for review 

c. That’s done...print it if you can.  (I love to highlight and make notes 

when I’m reading to understand at deeper levels) 

 

Step2: Find a quiet spot and read The Simple 3 Part Formula to Getting Leads   

and Sales for Any Network Marketing Business. 

d. Have a pen and paper handy to make some notes for yourself. 

e. Write down any questions to bring to me via email at 

Pat@PatLeeCampbell.com  

or bring them to your bonus Strategy Session. 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://patleecampbell.com/formula-book/
mailto:Pat@PatLeeCampbell.com
http://patleecampbell.com/formula-book/
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Good Start, Now To Bring You into the Picture 

Day 2:  

Goal Setting 

Step 1.  There are exercises in the book regarding your 10, 5, 3 and 1 year  

goals.  But first, spend time to think about and write down what you want your 

“best self” life to look like.  To explain more, what I’m referring to is how you 

want to see yourself in relation to your family, your team, your friends.  Maybe 

your life is just how you want it and that’s great.  

Some find that for example:  

a. They are stressed at work, with their business and are irritable 

with those who mean the most to them 

b. They worry about how to overcome technical challenges; this 

worry adds pressures and anxiety with procrastination. 

c. Feeling guilty that they do not guard their family time, feeling 

pressed by work.  

For them, their “best life” would look like this perhaps: 

a. They will be pleasant and calm with those closest to them and 

others they work with.  

b. Their best life is relaxed, taking on anything...no challenge is too 

big, but answers can be found on Google, YouTube, 

Wiki...somewhere online.  Another option is to pay someone else 

to do it! Working steadily, making progress step by step. 

c. At peace and in healthy relationships because they are accepting 

longer deadlines, making and respecting time boundaries.  They 

are fully present when with families and loved ones. 

The purpose of this exercise is to identify what is most important to you on 

the inside.  What values are non-negotiable that influences your business 

goals? 
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Also, when you are building your business in alignment with what’s 

important to you and your family, everything is easier.  You are motivated 

seeing that your quality of life and that of those you love is growing.  You 

also have the benefit of long term support from those important to you. 

Write a description or list of what you envision your “best life” to look like. 

Step2.  Now go to the report and fill in your 10, 5, 3 and 1 year goals. 

Use extra paper as needed to really create a full picture of your goals.  

Here’s a little bit about what my Dream Board looks like! 

 
It includes time with my husband, family, and friends. Learning, travel and 

money to do it all! 
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Day 3 

Begin to Brand You 

 A brand is how you as a business owner are in relationship with your customer.  

Building brand loyalty through relationship is the most important aspect of your 

brand.  

You can start with your story.  This helps your leads to get to Know, Like and Trust 

you.  That’s where all sales begin right?  

Be aware...this is a very important step...do not cut corners on it.  You only have 

one chance to make a good impression.  In today’s world... we have 6-9 seconds 

to engage the viewer before they click away.  

Your Story 

Attraction Marketing is all about building a brand around YOU. Your Brand starts 

with your story attracting leads and sales from people who feel like they can 

connect with you.  

You can see and read my story here as an example. http://patleecampbell.com/ 

personal-story/ 

Where to Start 

 Step 1. Understanding the Ground Rules 

1. Start with telling about your background. Include facts about your youth, 

education, special interests, and jobs including images you’re comfortable 

sharing.  

 

2. Create the opportunity for common interests; include your pets, your 

favourite vacation spots, and your leisure activity. Pictures keep your 

reader’s attention. Including images throughout your story will draw them 

to the end and ready to take an action step with you. 

http://patleecampbell.com/personal-story
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3. Just be yourself in your story writing.  Your guest want to have a sense that 

you are real...that you’re authentic and can be trusted in business.  Write in 

your friendly everyday vocabulary.  Being clear, confidence inspiring and 

conversational is more important than grammar and spelling initially.  

When you include the hard times in your life...it makes your story stand out 

from others.  That’s the whole point, to set you apart from everyone else in 

your company or industry.  

 

It helps if you write as though your site guest is sitting across the table from 

you and you are talking straight to them.  Envision that conversation to 

keep you writing the same as you would talk. :-) 

 

Of course you want a little humour sprinkled throughout your story, just 

enough for a smile...head nodding... your reader is engaging with you. 

 

Your story should be comfortably read by a 7 or 8th grader...no need to 

impress with big words.  Be simple and direct.  

 

Keep your paragraphs short using 2-3 sentences and no longer than 5-6 

lines.  More than that and the reader skips them.  Your sentences are 

better short and to the point. Please don’t repeat anything unless it’s really 

important.  

 

Do watch for typos. If your site is sloppy with typos, you leave the 

impression you may be sloppy in business practice too...a turn off. 

 

Have a friend read your stuff.  Sometimes you get so close to it, you cannot 

see the spelling or wrong word inserts to save your life! 

 

4. Are you motivated by hype or big huge promises of all gains and no work?   

I didn’t think so.  
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Neither will your reader be. So save yourself the trouble of using any hype 

or empty promises.  Simply tell how you solved the same problems your 

ideal customer has.   

 

Avoid all exaggeration.  Be ready to show proof.  Back up your claims with 

pictures, 3rd party validation, testimonies.  You may be just starting and 

have little proof yet, but use that! Be real about that and let them join you 

in the journey.  

 

All of this will go a long way to build trust...having your reader put up their 

hand and say “I’m ready.” 

 

5. This kind of story takes time, so don’t rush through it.  It becomes a 

foundational piece of content in your pathway or funnel of people finding 

you. Your story will sell “you” indefinitely. Taking the time to write a 

compelling piece will pay off.  Come back and make changes when you’re 

ready for them. 

 

6. Your story and your website becomes a piece of who you are. Done well, 

you will have your reader ready to take action on whatever 

recommendation you make. 

 

You can find a great resource for creating your story in Brad 

Weinman’s book, Attraction Marketing Blueprint.  I used pages 

45-65 as a guide for my story.    

Get Brad’s book by clicking here now for great help.  

 

 

 

 

http://patleecampbell.com/story
http://patleecampbell.com/story
http://patleecampbell.com/story
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      Step 2: Write YOUR story as outlined in the Ground Rules 

People searching the Internet are looking for people they can trust.  Be that 

person for your Ideal Customer in your story.  Again, your own life experience 

included in your story is invaluable to your prospect.  

Use your own voice, your own personality in all you create online and especially in 

this story.  Providing transparent and validated information in your story...you will 

have a sale...that’s the bottom line.  

So, write your story...don’t worry about it being perfect the first time.  Just get 

something down that you can build on as you move forward. 

I’m looking forward to reading it 

If you haven’t done so yet, take action and book your complimentary Strategy 

Session now. 

I’m here to watch and help you succeed! 

 

 

 

 

 

 

 

http://patleecampbell.com/formula-book
http://patleecampbell.com/formula-book
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